This is part of an actual edit done by MGH Leadership for a university student. The situation as described herein is a fictitious model and names have been changed for privacy reasons.  

Cardinal Advertising has a major Canadian producer of instant coffee as a client of their firm.  The Federal Health Minister’s recent announcement of plans to ban the advertising of coffee, due to the health effects of caffeine, will have serious implications to its organization. 

Cardinal Advertising is likely to be directly affected by this decision.  The impact of losing such a large customer will have enormous financial repercussions for Cardinal Advertising; potentially ruining the organization. One  course of action the advertising company could take would be to appeal this decision by the Federal Health Minister as unreasonably restrictive and in violation of freedom of expression under s. 2(b) of the Canadian Charter of Rights and Freedoms, which involves “freedom of thought, belief, opinion and expression, including freedom of press and other media of communication.” 

Cardinal Advertising could also argue that this proposed ban is not within reasonable limits as per s.1 of the Charter, which “guarantees the rights and freedoms set out in it subject only to such reasonable limits prescribed by law as can be demonstrably justified in a free and democratic society”.  That numerous other products have been proven to have negative health implications while no advertising bans exist notwithstanding, The Federal Health Minister’s  justification rests in the supposition that the government is “worried about health effects of caffeine”. For example, studies have shown that alcohol can have harmful effects to the central nervous system warranting a legal drinking age, as well as a legal limit while driving motor vehicles. Advertising of this substance remains strong.  Comparatively there is no such “legal age” for the ingestion of caffeine, no legal limit with respect to driving a motor vehicle, thus an advertising ban for coffee appears to be unwarranted.  Furthermore, there has been no mention of including other sources of caffeine in the ban, such as tea, soft drinks, chocolate and several over-the-counter medications.  Unless the ban is extended to cover all sources of caffeine, Cardinal Advertising would suffer from what can be considered an unreasonable government restriction.  If there are indeed serious health impacts to caffeine, then the obvious directive would be to ban all advertising of products containing the substance, not just one.  [this sentence is unnecessary… from the standpoint of strengthening your position.]
